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GvÀÛªÀÄ PÀÈ¶ G¢ÝªÉÄUÁV PÀÈ¶ ¥ÀjPÀgÀUÀ¼ÀÄ-G¥ÀPÀgÀtUÀ¼ÀÄ-AiÀÄAvÀæUÀ¼ÀÄ

Seeds & Plants Irrigation & Fertigation

Plant Nutrients & Bio Products
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Greenhouse

Farm Machineries Processing Machineries Power and Energy

Innovative Agri Solutions Cold Storage & Refer Van
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Way2Markert Agri CM



Way2Agritech
Inputs - Implements - Machineries for Better Agribusiness

ªÉÃ2CVæmÉPï
GvÀÛªÀÄ PÀÈ¶ G¢ÝªÉÄUÁV PÀÈ¶ ¥ÀjPÀgÀUÀ¼ÀÄ - G¥ÀPÀgÀtUÀ¼ÀÄ - AiÀÄAvÀæUÀ¼ÀÄ

• Coverage on major 10 categories
• Way2Agritech outlet at right location 
• Display of techno & innovative products 
• E-commerce portal: www.way2agritech.com
• M-Commerce: Way2Agritech 
• Vast buyers & sellers and product options 
• Platform for products promotion & sales at store       
• Products & solutions at competitive price                    
• Best system of identification of business leads
• Service linked commercial options
• Focus beyond sales –Advisory services, 
  technical support, HOT, knowledge etc.

• Farmers and users: Suitable & quality product; One stop solutions; technology product suppliers 
  network; customized technology support system; product and its usage knowledge; technical 
  support at the filed; better after sales services; and access to full-fledged agri-tech platform. 

• Manufacturers and suppliers: Direct network of farmers; market promotion; access to better 
  sales platform; market penetration; business development strategies; customized technology dev.;
  scale up opportunities for dealers; Govt. & other agencies benefits; and sales generation.

1. Send your products details, install “Way2Market Agri CM” App being input supplier and post 
    your products frequently 
2. Send additional details to place your products both in E-Commerce portal and M-Commerce 
    for sales 
3. Have suitable Channel Partner arrangement with Way2Agritech and start supplying products    
4. Involve actively in products promotion and Way2Agritech Knowledge Centre initiatives   
5. Avail the benefit of our value added services incl. customized products development.

5 steps to follow by Manufacturers & Suppliers  

Unique Value Propositions (UVPs) 

Salient features 

Value added services
• Market penetration strategy
• Business development strategies and programmes
• Project report, planning and execution support

• ¥ÀæªÀÄÄR 10 « s̈ÁUÀUÀ¼À£ÀÄß M¼ÀUÉÆArzÉ
• À̧jAiÀiÁzÀ À̧Ü¼ÀzÀ°è ªÉÃ2CVæmÉPï ªÀÄ½UÉ 
• vÁAwæPÀ ªÀÄvÀÄÛ £À«Ã£À GvÀà£ÀßUÀ¼À ¥ÀæzÀ±Àð£À
• E-PÁªÀÄ¸ïð ¥ÉÇÃlð¯ï: www.way2agritech.com
•  ªÉÆ É̈Ê¯ï PÁªÀÄ¸ïð Då¥ï: Way2Agritech
• ºÉaÑ£À RjÃ¢zÁgÀgÀÄ ªÀÄvÀÄÛ ªÀiÁgÀÄªÀªÀgÀ ºÁUÀÄ GvÀà£Àß CªÀPÁ±ÀUÀ¼ÀÄ
• GvÀà£ÀßUÀ¼À ¥ÀæZÁgÀ ªÀÄvÀÄÛ ªÀiÁgÀl ªÉÃ¢PÉ
• À̧àzsÁðvÀäPÀ É̄̈ ÉAiÀÄ°è GvÀà£ÀßUÀ¼ÀÄ ªÀÄvÀÄÛ Ȩ́ÃªÉUÀ¼ÀÄ  
• ªÁå¥ÁgÀ À̧ºÀPÁgÀ ¥ÁvÀæzÀ UÀÄgÀÄwUÉ CvÀÄåvÀÛªÀÄ ªÀåªÀ̧ ÉÜ
• Ȩ́ÃªÉ CUÀvÀåvÉUÉ C£ÀÄUÀÄtªÁV ªÁtÂdå DAiÉÄÌUÀ¼ÀÄ
• ªÀiÁgÁlPÉÌ «ÄÃjzÀ Ȩ́ÃªÉUÀ¼ÀÄ - À̧®ºÁ Ȩ́ÃªÉUÀ¼ÀÄ, vÁAwæPÀ É̈A§®, ºÉZï.M.n, eÁÕ£À EvÁå¢

• gÉÊvÀgÀÄ ªÀÄvÀÄÛ §¼ÀPÉzÁgÀgÀÄ: À̧ÆPÀÛ & UÀÄtªÀÄlÖzÀ GvÀà£Àß; MAzÀÄ PÀqÉ ¥ÀjºÁgÀ; vÀAvÀæeÁÕ£À 
  GvÀà£Àß ¥ÀÇgÉÊPÉzÁgÀgÀ eÁ®; PÀ̧ ÀÖªÉÄÊ¸ïØ vÀAvÀæeÁÕ£À É̈A§® ªÀåªÀ̧ ÉÜ; GvÀà£Àß & CzÀgÀ §¼ÀPÉAiÀÄ 
  eÁÕ£À; vÉÆÃlzÀ°è vÁAwæPÀ É̈A§®; ªÀiÁgÁl £ÀAvÀgÀ GvÀÛªÀÄ Ȩ́ÃªÉ; ªÀÄvÀÄÛ ¥ÀÇtð ¥ÀæªÀiÁtzÀ PÀÈ¶ 
  vÀAvÀæeÁÕ£À ªÉÃ¢PÉUÉ ¥ÀæªÉÃ±À.
• vÀAiÀiÁgÀPÀgÀÄ ªÀÄvÀÄÛ ¥ÀÇgÉÊPÉzÁgÀgÀÄ: gÉÊvÀgÀ £ÉÃgÀ eÁ®; ªÀiÁgÀÄPÀmÉÖ ¥ÀæZÁgÀ; GvÀÛªÀÄ ªÀiÁgÁl 
  ªÉÃ¢PÉUÉ ¥ÀæªÉÃ±À; ªÀiÁgÀÄPÀmÉÖ ¥ÀæªÉÃ±À; ªÀåªÀºÁgÀ « À̧ÛgÀuÉ AiÉÆÃd£ÉUÀ¼ÀÄ; PÀ̧ ÀÖªÉÄÊ¸ïØ vÀAvÀæeÁÕ£À 
  C©üªÀÈ¢Þ; «vÀgÀPÀjUÉ ªÀåªÀºÁgÀ « À̧ÛgÀuÉ CªÀPÁ±À; À̧PÁðgÀzÀ & EvÀgÀ KeÉ¤ìUÀ¼ÀÄ ¥ÀæAiÉÆÃd£À; 
  ªÀÄvÀÄÛ ºÉaÑ£À ªÀiÁgÁlPÉÌ CªÀPÁ±À.

1. ¤ªÀÄä GvÀà£ÀßUÀ¼À «ªÀgÀUÀ¼À£ÀÄß PÀ¼ÀÄ»¹ , 'ªÉÃ2ªÀiÁPÉðmï CVæ ¹JA? £À°è ¥ÀjPÀgÀ ¥ÀÇgÉÊPÉzÁgÀgÁV 
  E£Áì÷Ȫ ï ªÀiÁr ªÀÄvÀÄÛ ¤ªÀÄä GvÀà£ÀßUÀ¼À£ÀÄß DUÁUÉÎ ¥ÉÇÃ¸ïÖ ªÀiÁqÀÄwÛj

2. ¤ªÀÄä GvÀà£ÀßUÀ¼À£ÀÄß E-Commerce portal and M-Commerce £À°è Ej À̧®Ä ºÉZÀÄÑªÀj «ªÀgÀUÀ¼À£ÀÄß PÀ¼ÀÄ»¹

3. Way2Agritech £ÉÆA¢UÉ ZÁ£É̄ ï ¥Álðßgï ªÀåªÀ̧ ÉÜAiÀÄ£ÀÄß ªÀiÁrPÉÆ½î ºÁUÀÄ GvÀà£ÀßUÀ¼À£ÀÄß À̧gÀ§gÁdÄ 
   ªÀiÁqÀ®Ä ¥ÁægÀA©ü¹ 

4. GvÀà£ÀßUÀ¼À ¥ÀæZÁgÀ ªÀÄvÀÄÛ Way2Agritech eÁÕ£À PÉÃAzÀæ PÁAiÀÄðPÀæªÀÄUÀ¼À°è À̧QæAiÀÄªÁV vÉÆqÀV¹PÉÆ½î
5. £ÀªÀÄä ªÀiË®åªÀ¢üðvÀ Ȩ́ÃªÉU¼À ¥ÀæAiÉÆÃd£ÀªÀ£ÀÄß ¥ÀqÉzÀÄPÉÆ½ î (PÀ̧ ÀÖªÉÄÊ¸ïØ GvÀà£ÀßUÀ¼À C©üªÀÈ¢Þ Ȩ́ÃjzÀAvÉ).

ªÉÊ²µÀÖ÷å ¥ÀÇtð ªÀiË®å ¥Àæ¸ÁÛªÀ£ÉUÀ¼ÀÄ (UVPs)

 • ªÀiÁgÀÄPÀmÉÖ ¥ÀæªÉÃ±À vÀAvÀæ
 • ªÀåªÀºÁgÀ C©üªÀÈ¢Þ «zsÁ£ÀUÀ¼ÀÄ ªÀÄvÀÄÛ PÁAiÀÄðPÀæªÀÄUÀ¼ÀÄ
 • ¥ÁæeÉPïÖ ªÀgÀ¢, AiÉÆÃd£É ªÀÄvÀÄÛ PÁAiÀÄðUÀvÀ É̈A§®

ªÀiË®åªÀ¢üðvÀ ¸ÉÃªÉUÀ¼ÀÄ

ªÀÄÄRå CA±ÀUÀ¼ÀÄ

C£ÀÄ¸Àj¸À ¨ÉÃPÁzÀ 5 ºÀAvÀUÀ¼ÀÄ


